YHUBEPCUTET 3A HAIIMOHAJIHO 1 CBETOBHO CTONAHCTBO

PELEH3US

Or: Hpodecop a. v. Cumeon [lenen XKenes, mpodecroHanHO HanpasiieHue 3.8
,» JIKOHOMHKA“, Hay4YHa CHENHATHOCT »MapkeTuHr, Vuupepcurer 3a
HAIlMOHAJIHO U CBETOBHO cTONaHCTBO, Codus

OrHocHo: Konkypc 3a 3aemane Ha akageMHUHATA ATBKHOCT ,»Ipodecop Ha Cromancka
akanemus . Jlumutsp  Llenos” mo mpodecnonanmHo mampasieHne 3.8
,,IKOHOMMKA", Hay4YHa CIIELUATHOCT »MapkeTnHre

1. Hndopmanus 3a konkypca

Konkypcwr e obsen B JIB, 6p. 21/07.03. 2023 r. 3a HY)XIHTE Ha Karezpa
»MapkeTunr* npu Cromnancka akageMus »JluMuTep [eHos®, rp. Ceumos.

Y4acTBaM B ChCTaBa Ha HAyYHOTO JKyPH 110 KOHKYPCA B CHOTBETCTBHE ChC 3aI10Be]
Ha Pexropa na Cronancka akagemus ,,Jlumutsp IleHos, rp. CumoB.

Enuncteen xanmupar B o0sABEHUs KOHKYPC € [OLL. a-p Tomop KpbcreBuu, pemosen
npenoaasaren B kareapa ,,Mapkerunr”, CrTornaHCKa akameMus »AumuTep Llenos®, rp.
Caumos. IlpencraBenara 3a yuacTHe B KOHKYpCa JOKYMEHTALIMS 11O CBOETO CBIBpPKAHUE,
dopma u obeM CBOTBETCTBA Ha HOPMATHUBHUTE MH3MCKBAHMA Ha CTONMAHCKA aKaJIeMust

»JuMuTEp Ienos®, rp. CBUILOB.

2, MHpopmanus 32 KaHIUIATA B KOHKYypca

Hou. n-p Tomop KpwcreBuu 3aBbpuisa BucmeTo cH oGpasoBanue B CTOMaHCKa
akanemus ,,Jumutsp Lleros, rp. CBULIOB , CreUAaIHOCT ,,JIKOHOMHKa U ylpaBlleHHE Ha
uHnycTpuATa” mpes 1990 r. Ilpes 1997 r. samurasa jokTopar ¥ moTydyasa HayyHaTa CTeleH
»IOKTOP™ 10 MapkeTuHr. Ilpes 1999 r. e HasHaueH Ha WIBKHOCT , IONEHT® B Kareapa

»Mapketunr na CA ,JI. LleHOB*. 3aeman e JUIbKHOCTHTE PBKOBOAMTE] Ha KaTeapa




,»MapkeTnsr* u 3am. pextop nmo HUJI. bun e unen Ha [TocTosSHHATA KOMHCHS IO CTOMAHCKH
Hayku ¥ ynpasnenue kbM HAOA. Mma mHOro6poiinu cnenuanusanuu B Esporma u CAIIL
Y4acTBal € B MHOXECTBO aKaJleMHYHU M IIPHIOKHH U3CIEN0BATEICKH MPOEKTH B 061aCTTa
Ha MapKeTHHTa.

IlosuaBam nou. A-p KpbcTeBHY OT ChBMECTHAaTa HU paboTa KATO YICHOBE HA HAYUHH
KypuTa, IpU OOCHKIAHETO Ha y4eOHM IUIAHOBE W IIPOrpaMu B 00JNACTTa HAa MapKETHHTa,
HAyYHO-M3CJICIOBATEICKH MPOEKTH, KAKTO U OT HETOBUTE MyOJMKanuu. Brieyarnesusara My
ca 3a OTTOBOPEH, NOOPOCHBECTEH M METOJWYECH IMPEMOAaBaTENl M M3CIEIOBATEN, KOUTO
YBaXKaBaH OT KOJIETUTE OT HAay4yHaTa OOILIHOCT Y HAC U B Uy)KOMHA, KAKTO U OT CTY/IEHTUTE B
CA . Henos®, YHCC, MkxoHOMHYECKH YHHBEPCHTET — rp. BapHa m Op. aKkageMHYHH
UHCTUTYLIHH.

3. M3nbaHenMe HAa H3UCKBAHMSTA 32 32€MaHe HA aKAZeMHYHATA JUTBIKHOCT

Hou. n-p KpbcTeBuu OTroBapsi Ha M3UCKBAHUATA 32 3a€MaHE HA aKaJeMHUYHA JUTHKHOCT
»Ipodecop® chriacHo 3aKoHa 3a Pa3BUTHE HA AKAJEMUYHUS CHCTAB B Pery6imka Bearapus :
npunobura OHC ,,mokTop®; 3aemMane Ha aKkaJeMHYHA JTHKHOCT ,,JOLEHT HE MO-MAIKO OT
ABE TOIMHM; TNyONIUKYBaH MOHOTpauUeH TpPYA, KOWTO HE MOBTaps MPEICTABEHUTE
TpynoBeTe 3a monydaBare Ha OHC ,»JOKTOD® M 3a 3aeMaHe Ha aKaJeMHUYHATa IIBKHOCT
,»JOLEHT"; OPUIMHAIHM HAYYHOU3CICHOBATEICKH TPYAOBE M MYOIMKALMH, KOHTO HE
[IOBTApAT IPENCTaBCHUTE TpyaoBere 3a mnony4asane Ha OHC , moxrop™ u 3a 3aemane Ha
aKaZieMu4HaTa JIBXKHOCT ,,JIOLEHT; MW3NBJIHCHHEe HAa MHHMMAJIHUTE HalMOHAIHU
WU3UCKBaHUs 1o 4i. 20, ain. 2 u 3 or 3PACPB.

Hou. KpbcreBu4 € aBTOp U CHABTOP Ha YHHBEPCHTETCKHM Y4eOHMIM, CEPHO3HH HAYIHH
MOHOTpauK U CTaTHH, y4eOHU KypcOBe, M3CIICIOBATEICKH MPOEKTH. 3aBHIHA € Herosara
MOArOTOBKa B 00JIaCTTa Ha KOJNUYECTBEHWTE METOAM M H3IION3BAHETO HA CHOTBETHHTE
NPOrpaMHM HPOAYKTH. 3aclyXkaBa BHCOKAa OIIEHKa HeroBara cCiykebHa M 0OIIecTBeHa
aeiiHoct B Cromanckara akagemus, HAOA, HayuHu >KypHTa, pENAaKIHOHHH KOJETHH,

(axynTeTHH U aKageMUYHH CHBETH U TIP.

4. Ouenka Ha y4eGHO-ITPeNoAABATEICKATA JeHOCT
Ot mpustoxenara crpaBka ce BIDKAA, 4e jgou. KpbereBud e paspaboTHI MHOXECTBO

y‘IC6HH nporpaMm MW € BOOHJI CBOTBETCTBALUUTE KM YHUBEPCUTCTCKU KYpPCOBE B



Oakamapbpcka u marucTbpcka cremeH Ha CA ,JI. Ilenos“ (OCHOBH Ha MapKETHHTA;
MapKeTHHIOBU u3CenBaHus; EMIUPHYHN H3CIeN0BATENCKA MeToaM; I1[eHOBa MOIMTHKA;
Mapkerutrosa anamutuka (¢ R u Alteryx); MapKeTHHIOB WMH)KEHEPHHT; AHAIUTHIHO
M3BJIMYAHE Ha 3HAHUA OT JaHHM (data mining); EMOMpHYHM MapKETHHIOBH H3CIIEIBAHMUS;
Menus mianupane; Mapketunros mpaktukym (MARKSTRAT); Ipornoctuuen axanus (c
Python); 8 YHCC ([lururanen Gpanaunr; Jlurutanen mapkeTunr); Bb BYTII (MapkeTusr
Ha ycnyrd, JlururaneH MapKeTHHT B CEKTOpA Ha YCIIYTH),

CrpaBkaTa 3a 3a€TOCTTa MOKa3Ba, Y€ IIPENOJABATEeICKaTa HATOBAPEHOCT Ha JOI. I-P
Tonop KpbecreBnd Hamxeepis HeoOXoaMMHS MHHAMYM 1o IlpaBuiHuKa 3a ydeGHara
nerHoct Ha CTomaHCcKa aKaaeMusl.

3a yuebHo-npenonasarenckara cu pabora nou. KpbcreBuu 3acimyxaBa efHa MHOTO

BHUCOKA OLICHKA.

5. O0mia XapakTepuCTHKA HA MPEJICTABEHNTE HAYYHH TPYA0Be/My0IMKALNH

5.1. OcHOBHM HaNpaBJIeHHs B H3C/IEI0BATEICKATA JeHOCT

KanannaaTsr 3a 3aemane Ha aKaJeMHuHa JTBXKHOCT ,,podecop® mou. Kpecreny e
npeactaBun 39 HaydHH [yOJIMKALUM, CPel KOWTO: IBE CAMOCTOSTENHH MOHoOrpauu -
ObpBaTa € 3a4BEHA KaTO XaOWIMTalMOHEH TPyX; 15 craTuu u JOKIamu, MyOGIMKYBaHH B
HEpeepHPAaHK CIMCAHHS C HAYYHO PELEH3MPAaHEe WIA MyONUKYBAaHH B peIaKTHPAHHU
KOIIGKTUBHH TOMOBe; 3 cCTyauu, IyONMKYBaHM B HaydHH U3JaHusA, pedepupaHyu H
MHJICKCHPAaHU B CBCTOBHO M3BECTHU 0asu JaHHM ¢ HaydHa mH(bOpMaims Scopus 1 Web of
Science; 15 crynun, my6nukyBaHu B HepedepUpaHH CIIMCAHUS C HAYYHO PEHEH3UPAHE HITH
nyONMKYBaHW B PeNAKTHPaHW KOJCKTUBHU, 4 IIyONMKYBAaHH TJIABH OT KOJCKTHBHH
MoHorpaduu. U3bpoenute Tpynose ca myGInKyBaHu cien noxydasaneto xa OHC | mokTop
U IpUA0OKMBAHETO Ha aKaJEMUYHA JUIBXKHOCT ,,JOLIHT".

Kannnnarst e mpencraBun ome S5 myOiIMKYBaHH YHHUBEPCUTETCKM y4eOHHIHM (1Ba
CaMOCTOSITEHH U TPU B CHAaBTOPCTBO).

Ilpencrasenure 39 HayuyHH IyONHMKALMM Ce OTHACAT KBM UETUPH TEMATHYHH
Hanpasjienus: (1) IlpunojkeHHe Ha MHOTOMEPHM CTATHCTHUECKH METOAHM M MOJIENU 3a
o0sCHABaHE M IPEJICKa3BaHe Ha II0TpebuTtenckus usbop; (2) [IpuIoxeHne Ha KOINYECTBEHH

MapKCTHHI'OBHM MOJEIXW 34 ONTHMH3HUpaHE Ha LIEHOBU peui€Hrss M 3a IIoAIIOMaraHe



ylpasieHuero Ha uenute; (3) IlpuioxeHne Ha OPUHIMONWTE, aITOPUTMHUTE H
UHCTPYMEHTHTE Ha HayKaTa 3a JIaHHU 3a ChCTaBJIHE Ha NECKPUNTHUBHU U NPEIUKTUBHU
MOJENH, IIOAIOMAaralid B3E€MaHETO Ha MapKeTUHToBH pemieHus; (4) HWscnensanus B
00pa3oBaHUETO M YNpABIEHHE HA B3aHMOOTHOLICHUATA C MOTPEOUTENH HA 06Pa30BATEIHH

IIPOYKTH.

5.2. Hay4ynu U Hay4HO-IPHJI0KHH Pe3yJITaTH

B rtasu wacT Ha perieH3HATa I CH MO3BOJIA Ja Ce OTPaHMYa CaMo IO IOCTHYKCHHATA B
OCHOBHUA Tpyn Kpwcmesuu, T., [Jenosa ananumuka ¢ R. Te camu 1o cebe cu ca J0CTATHYHH
3a MPUCHKIAHETO HA MPOHECOPCKUS TTOCT.

Mmucuisi, ue HsiMa J1a crpeina, ako 3asiBs, 4e TOBa € IbPBOTO OPUSUHANHO TIPOU3BEICHHE IO
LICHH W LEHO0OpasyBaHe B obnacmma na mapkemunza y Hac. IlogaepTrasam ,, obnacmma na
Mapremunea ', 3al[OTO OHOBA, KOETO € B Ta3H 0ONAcT, OOMKHOBEHO € ¢ y4eOHHKApCKO
nperHasHadenne (6e3 nga moAueHAsBaM ToBa My KavecTBo). IloaduepTraBaM  ome
,» ODUSUHANHO ', 3aI0TO TOBA, KOETO € OPHIMHANHO II0 LEHH W LEHOOOpasyBaHe, HE € B
obsiacTTa Ha MapkeTHHra. Bripodem, Ta3u TemaTwyHa 06NIACT BCE OMIE HE € OTBOOBAHA OT
MKOHOMHMKCA M (DMHAHCOBATA HAYKA HE CAMO y Hac, HO W 1o cBera. J[ocTaThbuHO € Aa ce
HalpaBy CIIPaBKa C KOW Jia € OT U3BECTHUTE YHUBEPCUTCTCKU YYCOHHMIM 110 MApKETHUHT
(Korursp, bepkosuu, baronu, Boiin u ap.), 3a 1a ce yCTaHOBU TpUBHANHHUAT BakT, ue 70-80%
OT TEKCTa I10 IIEHW ¥ LEHOOOpasyBaHe € B3eT OT MKOHOMHUKCAa M (uHaHcuTe. Hemara He
CTOAT 10-A00p€e W B INPAKTHKATA: 3a CIPABKA, MOXKE [a CE€ MPOYYH JOKOJIKO HA OTHCIHTE 10
MapKeTHHI HJIM Ha CHCLHUAIMCTUTE 110 MapKeTHHI C€ JaBa Hameca B ONpPENeNsHeTO Ha
LUCHUTE, aKO U3KIIOYUM LIEHOBUTE [TPOMOILIHH.

Koe e cobcTBeHO MapKeTHHIOBOTO B MOHOTrpadusTa M0 aHATMUTHYHO LEHO06pasyBaHe?
Ha mbpBO MsICTO, MOKa3sBaHETO Ha IOJIOKEHHETO, Ye II€H00OpasyBaHeTo TpsAbBa ma Obae
CbOOpaseHo ¢ MOBEAEHHETO Ha MoTpeduTenure (LEHOBAaTa OCBEJOMEHOCT, IEHOBATa
FOTOBHOCT, LIEHOBATa YyBCTBUTEIHOCT Y IIp.) U IOBEJCHUETO HA KOHKYPEHTHTE, T.€. C JBETE
OCHOBHHM IazapHu cuid. (Hexa ceGecToifHOCTTa M OCHOBaHWTE BBpPXYy Hes LIEHH 1A Ce
OCTaBAT Ha YCHJINSATA Ha (DMHAHCUCTHTE — Te ca I0-100pe MoAroTBeHu 3a Tosa). Ha BTOpo
MSACTO, MOAXOABT, KOUTO n3110/138a KpbCTEBHY, € THIIMYHO MapKETUHIOB: EMITUPUYHH JaHHH,

CMIIMPUYCH aHaIn3, EMIIMPUYHH METOAM, aHAJIUTUYEH CO(l)Tyep, EMIIMPHUYHHU I'CHEPATIU3ALUH.



Ha TPETO MIACTO, 3a& pasjiika OT MApKETHHIOBUTE (byHI[aMeHTaJ'II/ICTI/I, KOHUTO HE BHXXOAT

HHUIIO APYyro B OuzHec OpraHu3alluUTe, OCBCH MApKCTHHIA, [ICHOBATA aHAJIMTHUKa ,,Bp’BSBa“

OCHUTC H ueHoo6pa3yBaHeTo C q)HHaHCOBI/ITe HU3MEPEHUA Ha TE3U OpraHu3alud -—

PEHTAOMUITHOCT | IIp.

5.3. Onenxa Ha moHorpadgusita

KanmunarsT ygactsa B o0sBeHUS! KOHKYpc ¢ MoHorpadusta Kpwvcmesuu, T., IJenosa

ananumuxa ¢ R, Akademuyno uzdoamencmeo ,, Llenos*, 2022 2.

Ouenkata 3a MoHOrpaduATa MM € H3IUIO monoxurenHa. llle cmomena camo Tpu

OCHOBHH 01306pa>KeHm{ 3a Ta3 MU IIPCIICHKA.

1.

Hannue ca sicHo n HenpoTHBOpeurBO GOPMYIHPaHU LEIEBH eJIEMEHTH: IPEAMET Ha
uscienBane (LEHOBaTa aHAIWTHKA, pa3dupaHa KaTo ,,TOJXOJ Ha AaHAJINTHYHO
1eHO00pasyBaHe, TMOYMBAILI HA MNPUHIMIIKNTE Ha HAayKaTa 3a JaHHH...3HAHHUTA,
AQHAINTHYHATS TEXHUKM M YMEHMATA 33 U3IIOJI3BAHE HA JAHHU 32 H3TPaXKjaHe Ha
LCHOBY MOJENH, YMETO M3II0JI3BAHE BOJW [0 PELICHHMs, A00aBSAIIM CTOMHOCT 3a
Ousnec opranmsauuure” (c. 9); wen (ma ce npuaOOHeE ,,XONMCTHYHA MPENCTABA 3a
edekTHTe Ha LeHaTa u npoOjeMHUTe Ha LEHOOOpa3yBaHETO...3a HACcOYBaHE Ha
pelIeHHsITa 3a IIOKYIIKA Ype3 OINpPENENsHeTO Ha IIEHH, KOHTO MaKCHMalHU3Upar
neyandara, a HE CaMO MapxKa HJIM [1a3apHUS [sUI, KAKTO ¥ 32 000CHOBKA HA LIEHOBH
NPCUIOKEHUS, LEHOBH CTPYKTYPH M IEHOBH CHCTEMH, KOHWTO [a [OJydYaBaT
OpraHM3alMOHHA ITOAKpENa 3a BHeApsABaHe B OusHec opranuzanusaTa‘“ (c. 11); mogxoxn
(,»...IPOLECHT HAa ONTHUMHU3MpaHe Ha IeHuTe ce Oasupa Ha (1) mO3HAHHA 3a
TIIOBE/ICHUETO Ha MOTpebuTens, (2) JaHHHU 3a COOCTBEHATa CTPYKTYpa Ha Pa3sXOIMTE,
KakTo W Ha (3) uH(OpMaLMs 3a [EHUTE M MOBEACHUETO Ha KOHKypeHTUTE (C. 9),;
orpannyenust (,POKyChT HM Ha BHHMaHHE € KOHLEHTPUPAH BbPXY I1a3apHOTO
neHoobpasyBaHe, NPU KOETO IIEHaTa ce ompesens Ha 6a3aTa Ha IPOAYKTOBUTE
BB3NPUATHS, KOHKYPEHIMATA U HA TOBA, KOETO MOTPEOUTENAT € rOTOB Ja miatu‘ (c.
13).

Pa6oTata e mpoOneMHO CTPYKTypHpaHa B YETUPH 9acTH, BCAKA OT KOMTO CH HMMa
cOoOCTBEHA CaMOCTOMHA IPOOJIEMATHKA: CMUCH) HA aHAIIMTUYHOTO IIEHOOOpa3yBaHe;

BB3/ICHCTBHE Ha OEHUTE BBPXY THPCEHETO, ONTHUMH3HMpPAHE Ha ICHUTE,



[IepCOHANM3MPAHe Ha LeHNTe. B TOBa OTHOIIEHHE MOHOTpaduATa € MOCTHKEHAE B
oparapckata mpodecHoHaTHA IMTEpaTypa W IpedylBa TEHACHIHMATA 33 LCHATS U
1IeHOOOPa3yBAHETO B MAPKETUHTa 1a C& TOBOPH CaMO C yUCOHHKAPCKH IIAMITH.

3. MoHnorpadusra UHTErpUpa ITO3HAHUA OT PA3IMYHH HAYKH: HKOHOMHKC, MapKeTHHT,
TICHXOJNOTHS, CTAaTHCTHKA, MKOHOMeTpHs, couuonorus. Ta Moxe jpa Obje LEHHA 32
IIMPOK KPBI OT YHTATENH, KaTo Ce 3al0YHe OT YHHBEPCHTCTCKUTC YHCHH,
PO ECHOHAIIHUTE H3CICI0OBATENH OT CHCUHATN3HPaHUTe MAPKETHHIOBH arcHIUH,
MEHHKBPUTE, CICIUATHCTUTE II0 MAapKETHHI B CHOTBETHUTC OTIACIM Ha

KOMIIaHUHUTE, CTYACHTUTE U IP.

6. OuenHkKa HA HAYYHUTE U HAYYHO-NPHIIOKHHA MPUHOCH

KauauaaThT OTKPOSiBA CIEAHMTE HAYYHM M HAyIHO-IPHIIOXKHM MPUHOCH IO
[IOCOYEHMTE TT0-IrOpPe TEMAaTHYHU HAIIPaBJICHNU.

Ilo MBPBOTO TEMATHYHO HAIPABICHHE: ANANTHPAHE U anpOOMpaHe Ha METO/I0NOrHH
3a M3MepBaHe HAa KIMEHTCKU NMPEATIOYMTAHMA W MPEACKasBaHE Ha noTpeGuTeNncKus n3dop;
TIpeayokeHa € METOLOJIOT S 38 AHAIN3 HA B3aUMOICHCTBUATA MEXKLY MKOHOMUYCCKH arcHTH
B COLMAIHM MpeXxH; J[eMOHCTPUpPAHM Ca BBH3MOKHOCTH 3a IPAKTUYECKO IPUNAraHe Ha
MOZEIM 3a NPOTHO3WpaHe Ha MasapHaTta AMQy3us Ha HOBU NPOAYKTH 3a JBIATOTpaliHa
ynotpeba upe3 copTyep ¢ OTBOPEH KO,

[Io BropoTo HampaBieHue: CucCTeMaTM3MpaHH ca KOHLENLIHMH, METOAN H
MHCTPYMEHTH 33 ONTHMAIHO LEeHooOpasysane; [Ipemioxkenn ca paboTemy npouesypu 3a
eMIIIPMYHO OLEHsABAHe Ha LIEHOBaTa MH(MOPMHUpPAHOCT, [IEHOBATa ENACTIIHOCT, TOTOBHOCTTA
3a mTmamade; PaspaGoTeHm ca Mojend 3a IleHOBaTa  Au(epeHIualuis M 33
IIepCOHANM3MPAHOTO IIleHooOpasyBaHe; IIpeutoxKeHH ca BB3NPOM3BOAUMU M ANAlTHBHH
MOJIENIM 3a pelllaBaHe Ha MPaKTHYecKuTe Mpobiemu, CBBP3aHH C LIEHOBHM H3CICABAHUA H
ONTHMU3MPAHE HA IIEHOBH PELICHHs Ha 0a3aTa Ha COPTYECPHH aIrOPUTMH C OTBOPCH KO

IIpuHOCHTE, CBBP3aHM C TPETOTO TEMAaTUYHO HANPaBJIEHHE, ca: IIpennoxeHu ca
Pa3IMYHM TOAXOM¥, MpPOLEAYPH W AITOPUTMM 3a ONTHMU3UMpPAHE Ha eeKTUBHOCTTA Ha

IporpaMu 3a OUPEKTEH MApKETHHI, Hpeanomeﬂ e [OJXO0J 3a aHaJIu3 Ha COUHalIHA MPEXKH,



OasvpaH Ha HaOmIOJaBaHE Ha B3aUMOJCHCTBUATA B COLMAIHM MpexH; llpeanmoxenn ca
BB3MPOU3BOJUMY PaOOTHH NPOLEAYPH 3a aHAJIU3 Ha [a3apHaTa KOIIHHUIA ¢ IOMOIITa Ha
nporpaMHus e3uk R B cpena Ha rosemu JaHHM; [IpelyiokeH € MPOTOTUII Ha MOJEN 3a
ONTHUMAJIHO PETapreTUpaHe Ha €KOJIOIMYHO OPUEHTUPAHU NOTpeOuTeNn, 6a3upaH Ha OTBOPEH
KO/,

IlpuHOCHTE, CBBP3aHU C YETBBHPTOTO TEMAaTUYHO HaIpaBjeHHE, ca: AJNANTHpaHU ca
CUCTEMUTE M ca pa3pabOTEeHU CTAHJAPTH 3a AHATUTUYHO U3BIMYAHE Ha 3HAHUS OT JaHHHU C
[eNl aHATUTHUYHO YIPAaBIICHHE HAa B3aMMOOTHOIIEHHS C IOTPEOUTENH Ha 0Opa3oBaTElIHU
IPONYKTH B CEKTOpa Ha BHCLIETO oOpa3zoBaHue; PazpaboTeHa e ye0d OazmpaHa cuctema 3a
cuemsauy (TIAHETHW) W3CIEABAHUSA HAa NOTPEOHOCTUTE OT CIEAAMIIOMHO OOy4eHHE H
kBamuduranys; AnpoOupaH € MOJeN 3a aHATHTHYHO YIpaBIeHHE Ha B3aMMOOTHOUIEHUSATA
ChC CTYHEHTH 4Ype3 TPEIUKTHBHH AITOPUTMH 33 MALIMHHO OOyYeHHE B KOHKDETECH
WHCTUTYI[MOHAJIEH OOEKT OT CHCTeMaTa Ha BUCILETO oOpa3oBaHMe; ANpoOHpaH € MOJen 3a
aHAJIM3 HA COIMAJIHU MPEeXH B KomaboparnBHa yuyeOHa cpena; PaspaboreHa u BHeApeHa e
METO/IMKA 32 M3MEpPBaHE, OLICHSBAHE U MOHMTOPMHI Ha MHAMBUIYAJIHHS KBATH(DUKALIMOHEH
npo¢w Ha cTyneHTa; [IpoBeeHO € HALMOHAIHO IIPEICTABUTEITHO ITPOYYBAHE HA HATIACUTE
Ha paboTomaTesnnTe u OYaKBAHMATA HA MJIALNTE CHIELMATNCTH B bearapus.

IlpusocuTe [EHCTBUTENHO MPUCHCTBAT M Morar pAa ObJaT M3BICYEHH OT

IPUIOKEHUTE KbM KOHKYpCa ITyOIHKaLKK.
7. KputuyHu 0es1esKKH U IPenopbKH

[Ile orpannya KPUTUIHUTE CU CHOOPAKEHHUsS 10 OCHOBHUSA TpYA Llenosa ananumuka c
R, xato orcera 3asBsiBaM, 4€ T€3W KPUTHUKU HE ca OT €CTECTBO [a ITO/JI0KAT Ha CbMHEHUE
3HAYMMOCTTA U II0JIE3HOCTTa Ha TpyJa. PasriexnaM ru Mo-cKOpo KaTo IpemIoXKeHHUs 3a
YCBBBPILLEHCTBAHE NP €IHO NPEepabOTEeHO U JONBIHEHO U3/IaHUE.

1. CrpyBa mu ce, ye KpbcTeBuu mMma KakBO Ja Kaxe M TpsOBa Ja ro Kaxe IO
OTHOUICHWE Ha IMOAICHIBAaHATAa TeMa 3a I[IEHUTE U IEHOOOpa3yBaHETO B
MapKeTHHTa — B IIPENOJIaBaHEeTO MY, M3CIICABaHMATA U yIpaBlIeHHeTo. Ta3u TeMa
,»I1aue’ 3a KpUTHYHA OLIEHKA.

2. B 61>neme HH C€ II€ Ja OYakKBaM€ Ja HMa IIOBEYC JIEHCTBUTEITHU EMITUPUYIHN



AaHHU OT CHOTBETHUTE EMIIMPUYHHU M3CIEIBAHUS y HAC, a HE TOJKOBA TAKUBA C
UJIIOCTPATUBHO €CTECTBO.

3. MHoro uHTepecHu 6MxXa OUIIH U3CIeBAHMUATA Ha Taka Jla KaXke LIEHOBUTE PEIUIIM
— KaK [ICHaTa Ha IIPOU3BOAUTEILL CC HAAIPaXK/a OT LIEHATE Ha IIbPBHSA, BTOPHUS, N-51
AucTpubyTOp, 0 THProBela Ha APeGHO, 3a Ja CTUTHE A0 KpaHHA OTpeOuTEl.
Yus e nenara, Bce mak?!

4. A3 OuMX @peamoYen MNPUHOCHTE 14 OBAAT CBCPENOTOUYEHH JO OCHOBHATA

MOHOrpagus, HO TOBA € BBIIPOC Ha WHAMBUIYATEH OIXO/I.

8. 3akarwuenue
Yb6eneno cmaram, e gou. a-p Togop Kpbcresny 3aciy’kaBa J1a 3aeMe aKaJeMHYHaTa
ATBXHOCT ,,ipoecop™ 10 HAaydHA CIIELHATHOCT »MapkeTHHr B mpodecroHaIHO

Hanpasienue 3.8. ., Mikonomuka“ u yGeneno me rmacyBam ,,3A“ ToBa 1a cTaHe.

12.05.2023 r. IToxmuc:
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From: Professor Dr. Sc. Simeon Denev JELEV, professional direction 3.8.
Economics, scientific specialty Marketing, University of National and World
Economy, Sofia

About: Contest for the academic position "professor" of Dimitar Tsenov Academy of
Economics in professional direction 3.8 Economics", scientific specialty
Marketing

1. Information about the contest

The contest is announced in the State Gazette, No. 21/07.03. 2023 for the needs of the
Department of Marketing at Dimitar Tsenov Academy of Economics, Svishtov. I participate
in the scientific jury in accordance with the order of the Rector of Dimitar Tsenov Academy
of Economics. -

The only candidate in the announcement of the contest is Associate professor Todor
Krastevich, regular lecturer at the Department of Marketing, Dimitar Tsenov Academy of
Economics, Svishtov. The documentation submitted for participation in the contest in terms
of its content, form and volume corresponds to the regulatory requirements of the Dimitar

Tsenov Academy of Economics.
2. Information about the candidate in the contest

Associate professor Todor Krastevich completed his higher education at Dimitar
Tsenov Academy of Economics, specialty "Economics and management of industry" in
1990. He defends his doctorate and receives the scientific degree “Doctor” on marketing in
1997. He is appointed to the position of “associate professor” in the Department of

Marketing at Dimitar Tsenov Academy of Economics in 1999. He was head of the



Department of Marketing and Vice-Rector of R&D activities. He was a member of the
Standing Committee on Economic Sciences and Management at NAOA. He has many
specializations in Europe and the United States. He has participated in many academic and
applied research projects in the field of marketing.

I know associate professor Krastevich from our joint work as members of the
scientific juries, scientific research projects, as well as from his publications. He is
responsible and methodical lecturer and researcher, who is respected by colleagues from the

scientific community both in Bulgaria and abroad.

3. Fulfillment of the requirements for holding the academic position

Associate professor Krastevich meets the requirements for occupying the academic
position “Professor” in accordance with the Law on the Development of Academic Staff in
the Republic of Bulgaria: He acquirs PhD degree; he holds the academic position “associate
professor ” for at least two years; he publishes monographic work, which does not repeat the
works for obtaining the PhD degree and for occupying the academic position “associate
professor ”; he has original research publications that do not repeat the submitted papers for
obtaining the PhD degree and for holding the academic position “associate professor ”; he
responds to the national minimum requirements according to article 2b, al. 2 and of the Law
on the Development of Academic Staff in the Republic of Bulgaria.

Associate professor Krastevich is the author and co-author of university textbooks,
serious scientific monographs and articles, educational courses, research projects. Notable is
his preparation in the field of quantitative methods and the use of relevant software products.
He is highly respected for his professional and scientific activities in Dimitar Tsenov
Academy of Economics, NAOA, scientific juries, editorial boards, faculty and academic

councils, etc.

4. Evaluation of the educational-pedagogical activities

It could be seen from the attached reference that associate professor Krastevich has

developed and has led a number of educational programs for university courses at the



bachelor's and master's degrees at the Dimitar Tsenov Academy of Economics (Foundations
of marketing; Marketing research; Empirical research methods; Price policy; Marketing
Analytics (with R and Alteryx); Marketing engineering; Data mining; Empirical marketing
research; Media planning; Marketing practice (MARKSTRAT); Prognostic analysis (with
Python); at the University of National and World Economy (Digital branding; Digital
marketing) etc.

The employment reference shows that the teaching load of associate professor
Krastevich exceeds the minimum required by the Rules for educational activity at the
Dimitar Tsenov Academy of Economics.

For his teaching-pedagogical work, associate professor Krastevich is highly

respected.

5. General characteristics of the presented scientific works/publications

5.1. Main directions of research activity

The candidate for the academic position “professor” associate professor Krastevich
presented 39 scientific pliblications, among which: two independent monographs - the first is
declared as a qualifying work; 15 articles and reports, published in non-refereed articles with
peer review or published in edited collective volumes; 3 studies, published in scientific
journals, referenced and indexed in world-renowned databases Scopus and Web of Science;
15 studies, published in non-refereed writings with scientific review; 4 publication chapters
from collective monographies. Collected works are published after receiving the PhD degree
and the acquisition of the academic position "associate professor".

The candidate has submitted another 5 published university textbooks (two
independent and three co-authored).

The presented 39 scientific publications belong to four thematic areas: (1)
Application of multivariate statistical methods and models to explain and predict customer
choices; (2) Application of quantitative marketing models to optimize pricing decisions and
support price management; (3) Application of principles, algorithms, and tools to data
science to build descriptive and predictive models that support marketing decision-making;

(4) Research in education and management of relationships with users of educational



products.

5.2. Scientific and Scientific-Applied Results

In this part of the review, I will focus to the basic work - Krastevich, T. (2022),
Pricing Analytics with R, Dimitar Tsenov Academy of Economics Publ. They are themselves
are sufficient for the award of professorship.

I will not be mistaken if I say that this is the first original work on price and pricing in
the field of marketing in our country. I emphasize "marketing area", because what is in this
area is usually for educational purposes (without underestimating its quality). I also underline
“originally”, because what is original in terms of price and pricing is not in the domain of
marketing. However, this thematic area is still not recaptured from economics and financial
science not only in our country, but also in the world. It is enough to refer to a well-known
university textbook on marketing (Kotler, Berkovitz, Bagozzi, Boyd, etc.), to establish the
trivial fact that 70-80% of the texts on pricing is taken from economics and finance. The
situation does not look very well in practice: for reference, it is possible to see how much the
marketing departments or marketing specialists are involved in setting prices, if you exclude
price promotions.

What is the marketing ‘thema’ in the monograph on analytical pricing? First, proving
the position that pricing should take into account the behavior of customers (price awareness,
price readiness, price sensitivity, etc.) and the behavior of competitors, i.e. with the two main
marketing forces. Second, the approach that Krastevich uses, is typical marketing approach:
empirical data, empirical analysis, empirical methods, analytical software, empirical
generalizations. Third, in contrast to marketing fundamentalists, who do not see anything else
in business organizations except marketing, price analytics “binds” prices and pricing with

financial dimensions of these organizations — profitability, etc.

5.3. Evaluation of the monograph

The candidate participated in the announced contest with the monograph - Krastevich,

T. (2022), Pricing Analytics with R, Dimitar Tsenov Academy of Economics Publ.



The evaluation of the monograph is totally positive. I will mention only three main
considerations for my judgment:

1. There are clearly and unambiguously formulated objective elements: subject of
study (price analytics, understood as “an analytical pricing approach based on the principles
of data science...the knowledge, analytical techniques and skills of using data to build
pricing models, the use of which leads to decisions that add value to business organizations"
(p. 9); goal (to gain a "holistic view of price effects and pricing issues...to guide purchasing
decisions by setting prices that maximize profit, and not just margin or market share, and to
justify price propositions, price structures and pricing systems to receive organizational
support for implementation in the business organization" (p. 11); approach ("...the price
optimization process is based of (1) knowledge of consumer behavior, (2) data on own cost
structure, as well as (3) information on prices and behavior of competitors" (p. 9),;
Jlimitations ("Our focus is on market pricing, where price is determined based on product
perceptions, competition, and what the consumer is willing to pay" (p. 13).

2. The work is thematically structured in four parts, each of which has its own
independent problem: meaning of analytical pricing; impact of prices on demand; price
optimization; price customization. The monograph is an attainment in the Bulgarian
professional literature, that breaks the tendency to talk about prices and pricing in marketing
only in textbook manner.

3. The monograph integrates knowledge from various sciences: economics,
marketing, psychology, statistics, econometry, sociology. It can be valuable to a wide range
of readers, starting from university academics, professional researchers from specialized
marketing agencies, managers, marketing specialists in relevant departments of companies,

students, etc.

6. Evaluation of scientific and scientific-applied contributions

The candidate highlights the following scientific and scientific-applied contributions

in the above-mentioned thematic directions.

In the first thematic direction: Adaptation and testing of methodologies for measuring



customer preferences and predicting consumer choice; A methodology for the analysis of
interactions between economic agents in social networks is proposed; Possibilities for
practical application of models for forecasting the market diffusion of new durable products
through open source software are demonstrated.

In the second direction: Concepts, methods and tools for optimal pricing are
systematized; Working procedures are proposed for empirical assessment of price awareness,
price elasticity, willingness to pay; Models for price differentiation and personalized pricing
have been developed; Reproducible and adaptive models are proposed for solving the
practical problems related to price research and optimization of pricing decisions based on
open source software algorithms.

The contributions related to the third thematic direction are: Different approaches,
procedures and algorithms for optimizing the effectiveness of direct marketing programs are
proposed; A social network analysis approach based on observing interactions in social
networks is proposed; Reproducible working procedures are proposed for market basket
analysis using the R programming language in a big data environment; A prototype model
for optimal retargeting of environmentally oriented consumers based on open source is
proposed. '

The contributions related to the fourth thematic direction are: Systems have been
adapted and standards have been developed for the analytical extraction of knowledge from
data in order to analytically manage relationships with users of educational products in the
sector of the higher education; A web-based system has been developed for follow-up (panel)
studies of postgraduate training and qualification needs; A model for analytical management
of relationships with students through predictive machine learning algorithms has been tested
in a specific institutional object of the higher education system; A model for analyzing social
networks in a collaborative learning environment has been tested; A methodology for
measuring, evaluating and monitoring the individual qualification profile of the student has
been developed and implemented; A nationally representative survey of the attitudes of
employers and the expectations of young professionals in Bulgaria was conducted.

Contributions are actually present and can be retrieved from the publications

attached to the contest.



7. Critical notes and recommendations

I will limit my criticisms to the main work Pricing Analytics with R, stating
henceforth that these criticisms are not of a nature to call into question the importance and
usefulness of the work. I see them more as suggestions for improvement in a revised and
expanded edition.

1. It seems to me that Krastevich has a lot more to say and needs to say about the
underappreciated topic of prices and pricing in marketing—in its teaching, research, and
management. This topic is "crying" for critical evaluation.

2. In the future, we would like to expect more actual empirical data from relevant
empirical studies in our country, and not so much illustrative ones.

3. Very interesting would be studies of so-called price chains - how the
manufacturer's price builds up from the prices of the first, second, n-th distributor, to the
retailer, to reach the end consumer. Whose price is it, anyway?!

4. 1 would prefer the contributions to be concentrated next to the main monograph,

but this is a matter of individual approach.
8. Conclusion
I firmly believe that associate professor dr. Todor Krastevich deserves to occupy the

academic position "professor” in the scientific specialty "Marketing" in professional direction

3.8. Economics and again I will definitely vote "FOR" this to happen.

12/05/2023
Sofia
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